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Abstract

This study has aimed to study the consumer perception
s of the live streaming commerce of fashion and beauty
before and after COVID-19 by understanding the rapid c
hanges in the online market due to COVID-19. The met
hod of analysis was an application of big data analysis th
rough text mining of posts on consumption portal websit
es and analysis of social networking websites. In order to
analyze the data, text mining, UCINET 6, and NodeXL 1.
0.1 software was used. The results of the study are as
follows. The consumer perception of live commerce befor
e and after COVID-19 has created a number of offline an
d online based property keywords depending on the outbr
eak of COVID-19. In addition, the influence of COVID-19
has led to the growth of live commerce properties and ha
s become popular to the public. In the lower categories of
live commerce, fashion and beauty, four crowds have bee
n observed. The overall similarities between fashion and
beauty were COVID-19, properties of live commerce and
different business, and transition to online. Fashion reflec
ted the characteristics of the fashion industry, properties,
and generation while the beauty industry reflected the ch
aracteristics of K-beauty, brands, informants, and interes
t in health and beauty. CThe results of this study will ser
ve as the base line data for live commerce research in the

field of fashion and beauty.
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